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Every year, the global Responsys team pulls

together a collection of their 20 favorite emails, :;E"m".r,l;,;;;;;;“ﬂmu
ones that are at the leading edge of design,
messaging, coding and strategy and come from
the brands that are pushing our industry to be
more innovative, curious and creative.

Our fourth annual compilation has B2C, B2B
and nonprofit brands adapting to the mobile

inbox environment, using animation in new and Fras LS. standard shipping thrsigh

ircha

interesting ways, and embracing the newest
social media star, Pinterest. Each piece on its
own stands out as a great example of email
creative, but when viewed together, this
collection illuminates the priorities that

are critical for our industry:

REFOUTLET

Matching subscribers’ on-the-go lifestyle with
emails that are just as mobile.

Something Unexpected
Delivering delight to the inbox with animation
and novel design formats.

Personalized Content
Connecting one-to-one by abandoning “one size
fits all” content.

Automated Programs
Contacting subscribers when they will be most FIND EVEN MORE DEALS
receptive to the message. szl o

Creating an engaging experience when images _
are blocked. DOWNLOAD RE] \SOBILE APFS  JOR LF3 ONLINE

We hope you find this year’s Look Book to be
a source of inspiration and pride in the future
of the email industry.

All the best, "f‘...

Wacarra Yeomans THE 524 YOO | O1.0):

Director of Creative Services, Responsys
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Let us help you celebrate | No pictures? See the emall in full | Unsubscribe

Happy bir’rho\ay

Happy Birthday Kate

Pizza Express

Type:
Triggered birthday email

Subject line:
Happy Birthday Kate

Jane Dixon
Strategic Consultant, EMEA
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Full width email

Frose UK, @fdncland shipgphng IF gh Pak
RELDUTLET TRAVEL WITH RE| CLASSES & EVENTE

KNOW WHAT YOU WANTT

FIND EVEN MORE DEALS
AT REI=OUTLET.COM Type:

T Broadcast promotional email

Send date:
Free U.S. standard shipping through
February 14’ 2012 m Feb. 20. No minimum purchase t details »

!} SHARE THES ON FACEBDONR w_‘ DOVSLOAD HEI BOBILE APPS JOIN WS ONLINE !]

Subject line: REIl | RE-OUTLET [EETTEENONIT

REI Winter Clearance - Save up to 50%

REI Winter Clearance -
Save up to 50%

Matt Dawsey
Senior Designer

KNOW WHAT YOU WANT? TA

Fres ULS, sisndard shipping

L Rl nn R |

mELOUTLET |

FIND EVEN MORE DEALS
AT REI-OUTLET.COM

Save 40-70% on winter essentials and mare.

DOWNLOAD REI MOBILE APPS  JOIN US ONLINE: !3
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Our boards:

(@ roLLow us»

We @ Dinterest

Follow: Dapper Dude
1 5 - l.’i.l
i 3

Frockstar - Dapper Dude - Twirly Girl « Mister Hipster - Sophisticutie - more

Zulily: We 9@ Pinterest

Zulily

Type:
Broadcast email

Send date:
March 15, 2012

Subject line:
Zulily: We @ Pinterest

In addition to being ahead of the curve on using
special characters in subject lines, Zulily is on the
leading edge of encouraging subscriber to engage
with them on Pinterest. Not only have they done a
great job of giving moms a reason to follow their
boards, they’ve found a way to encourage sharing
with whimsical “pin-able” mini posters. The incen-
tive only sweetens the deal.

Lynn Baus
Creative Director

Full emai
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Pin from zulily, get $15*
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zulily pinables
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zulily pinables

We created these mini posters for you, for the fun of it.

start pinning

Fun Socks
make

Happy Feel



TOURNAMENT TICKETS
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It’s March Madness.
Jump into It.

Bing
Type:

Broadcast newsletter

Send date:
March 15, 2012

Subject line:

It’s March Madness. Jump into it.

Kathryn Alva
Designer
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Hi there,

{
. ¢
Create personalized jewelry as unigue as you are.
Wiew this email as a web page. B4 Forward to a Friend Wi Share on Facebook
HELZBER(; - 99¢ shipprinGg ALL MONTH
Hi there,

DIAMONDS. &%

GIFTGUIDE | EMNGAGEMENT AND WEDDING | EXPRESSIONS | DESIGN YOUR CWN | CLEARANCE

Hi there,

Helzberg
We have a jewelry collection with DiamOndS Hi there,

your name on it.
Type:

BUY 5 BEADS, CHOOSE YOUR Broadcast promotional email

FREE BRACELET Learn More »
BEADS STARTING AT $24.99 Send date:

u. August 17, 2011 (L~

ZR Subject line:
% This free bracelet has your name on it.

¢

"?.
%/

More ways to make it personal.
PERSOMNALIZED RINGS, NECKLACES,
-@ p, BRACELETS AND MORE! .
' Hi there,

e
—

Chad White
Research Director

Hi there,

7

This free bracelet has
your hame on Iit.

Hi there,




Email with images enabled

Can't view this email properiy?

If only everyone could see with the click E
of a mouse. Click here to help blind and
partially sighted children

[?'J.,

RMIB 2012. Registared charty numbar 226227, Address: 105 Judd Stresl, Londan, WC1H ONE

Your emall address was suppled by PollenUK. Polen hawe coliecled informaton about mdvduals who have asked 1o be Kepl up
1o date with olfers, products and services fom olher camnfully seleclted adverdisers. To unsubsarbe please click here

Seth, imagine if every
emall looked like this?

Royal National
Institute of
Blind People

Type:
Broadcast email

Send date:
March 12, 2012

Subject line:
Seth, imagine if every email looked like this?

Rich Gee
Senior Designer, EMEA
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Can't view this email properly?
If only everyone could see with the click

of a mouse. Click here to help blind and
partially sighted children.
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INTRODUCING

THE 20002 POLO..

\_f;r L

$2,000.00?

Brooks Brothers

Type:
Broadcast promotional email

Send date:
April 16, 2012

Subject line:
$2,000.00?

Brooks Brothers uses a surprising subject line to
wake up the inbox. The $2,000.00 question sets
the hook and the main message pays it off with
an extreme stack of 44 polos that show-cases the
range of colors in the collection and draws the
reader down to the multiple calls-to-action

- a tongue-in-cheek offer to buy the whole stack
or choose just one or two (in case you don’t want
to part with $2K for polos).

Lynn Baus
Creative Director

BOX SE'T.

The quintessential polo in a 44 color box ser’
3 Days Only — Now through April 18, 2012
SHOP ORIGINAL FIT SET

Prefer Just One or Two?
2 for 2119 ({OR 564.50 o 56950 EACH)

SHOP ALL POLOS

Full email

2

[HE 2000 POLO

i e

.BOX SET.
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My entertainment

One of TV's most talked about shows returns from a long break for Its fifth series, exclusive
to Sky Atlantic. We haven't seen the kings of ad-land since December 2010, so catch up
with Don Draper, aka Jon Hamm, in our Interview. Read it here

We've found you a
show for every day
of the week, based
on your Sky TV
package

Inside Britain’s biggest
game, plus a Grand
Prix giveaway

Sky

Type:
Broadcast newsletter

Send date:
March 27, 2012

Subject line:
Inside Britain’s biggest game, plus a Grand
Prix giveaway

Sky’s emails are full of personalized content based
on each recipient’s viewing behaviors and the
programs they’ve recorded. Better yet, the email is
integrated all the way back to the recipient’s DVR.
They can simply click the “Record” button to add a
program to their personal playlist. That creates an
email experience as simple and direct as iPhone
and iPad apps.

Ben Miller
Senior Director of Customer
Success Team, EMEA

Full email

My Sky Week J[(Y
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Exclusives & previews

My rewards

Coming soon

Morgan Spurlock’s
Britannia .
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JCp €
fel
juniors +
guys

handbags + jewelry +

home store  bed +bath women men accessories  watches

kids baby shoes

i

JCPenney

Type:
Broadcast promotional email

Send date:
February 19, 2012

. . Subject line:
$160 everyday ' Hello, Sunshine!

samshite carry-on

$30 everyday $35 everyday %20 everyday

James Holt

Designer

El o
bomw inee  Ded o hath  women  wen  PrenC  kids  haty  shoss e Y pate  fest prices

Hello, Sunshine!

| ]




Landing page
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you,” so | was pleasantly surprised when charity:
water sent me this email detailing how my
CAMPAIENS - DONGRS donation was being used. The report included
tons of details, including GPS coordinates of the Wi Chumcdrues rea o

"““ﬁ“.““"'.""‘"r:”s.ﬂ“”'g“! community helped and a list of other donors who T
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helped make the project happen. The email made
me more inclined to donate in the future, because it
made me feel like my donation made a difference.

Tanya Williams
Senlor DeSIgner oy i e :..-I"I. ™m 7 AL LT o o T L

e el o e Fvioy seann, iohen P hills o
wrater tuble e Aph, Bt for moat 5f ik year
.

v slreringes ol T e o procisehls refs

We have an update on
the money vyou gave.

3t aarwark I Slalee, mad e Erand

1 ENST, oo ol purmer in Ritdopla,

. Thsisha 22 2 et o pastan sl dicppat, &

guestiona mt wl, o besstate b i mer myriaemye wetnr corer e By manager,

BleCarroe al

ehe shry




Introducing our new cycling gear!
View on a mobile device or wab browser

F- women }‘ men education community about us

lHNuminate Jersey Light Up Tank llluminate Bra llluminate Short
4 I

s ; 2
rROLE Colouid FROLE COLnaitd FROLE COLoaus. FRONE COLaaid.

we’re switching gears

Lululemon
Athletica

Type:
Broadcast promotional email

Send date:
May 26, 2011

Subject line:
we’re switching gears

Angela Thurmond
Copywriter
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Email with images enabled

How many parasols are in this image?

Answer a further 2 questions and you could win
a £100 B&Q Gift Card

Question 1: How many parasols can you see in the image above?

The answer is 12.

B&Q

Type:
Triggered re-engagement email

Subject line:
The answer is 12.

Kevin Palmer
Associate Creative Director, EMEA

Answer 3 latal of
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YOU'RE INVITED

Tarka i trip anound e world with sur now avialor past] Get style & traval tips £ 7 Far ] Mankind i ey, At B =
whiln anjoyiag drinkz B Seuts frem arvend vhe isbe! i I Bl Sre P XN o r a n I n

Complimantary tram tote § "3 Floecam Right B packed with gur [snnis
Trid sseatialy with sy quadifying parchiss *

Type:

Broadcast promotional email
Donl mfee the chasen 1o win o jetiim flight v any domeite oty P

BOARDING PASS

LRy TR e A Send dare

o S L August 15, 2011

Subject line:
Take Off At Our Aviator Event...
Enjoy Cocktails & Amazing Gift With Purchase!

Jeans-maker 7 For All Mankind designed this
fun email to entice subscribers to check out
their new aviator pant at a special in-store event.
Instead of looking like an email, it looks like an
airline boarding pass. Which fits the theme of
the event like a good pair of jeans...

Kathryn Alva
Designer

Take Off At Our
Aviator Event... Enjoy
Cocktails & Amazing Gift
With Purchase!

THE AVIATOR TAKES FLIGHT

Take a trip around the world with our new aviator pant! Get style & travel tips
while enjoying drinks & beats from around the globe!

Complimentary travel tote & “3 Floz.com Flight Kit" packed with our favorite
travel essentials with any qualifying purchase.”

Don't miss the chance to win a jetBlue flight to any domestic city!

Lucky 3FQ jetBlue




Email welcome message 1

Welcome

You can use Nike+ to track your prog challenge friends and set goals. Check out all the
features of Nike+ and keep syncing your runs!

Get Mere from Your Run »

Customize to Your Stride

1o your natural running and

How to Calibrate »

Got a Question?

Gaot the Answars »

Get More From Your Run

Nike+

Type:
Triggered welcome emails

Subject lines:

Message 1: Get More From Your Run
Message 2: Be a Better Runner

Message 3: Challenge Yourself with Nike+
Message 4: Stay Motivated with Nike+

James Spence
Art Director




Wiew this a5 8 wabpaga | Ensure delivery! Add newslattenfithreadiess. com to your safe sender list | Forward to & friend
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FRESH PATTERNS TO
FANCY UP YOUR WALLS!
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Your idea could be
worth $10,000!

Threadless

Type:
Broadcast promotional email

Send date:
November 2, 2011

Subject line:
Your idea could be worth $10,000!

Threadless combines a sight gag of a guy
mimicking the creature on his t-shirt with the
sound design practice of using a model’s hands
and eyes to direct readers to important copy.
The placement of the primary call-to-action
button in the man’s hand coupled with his
slightly creepy gaze makes it the literal focal
point of the design.

Afton McCann
Designer

Full email
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Landing page

Fhegndey WREL-TOUT-TTHN

THI HEXRY™

Tis The Season
(To Spread Some Joy)

Ralph Lauren

Type:
Broadcast promotional email

Send date:
December 4, 2011

Subject line:
Tis The Season (To Spread Some Joy)

Kathryn Alva
Designer
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Good looks are in Antalya’s genes. This region
in Turkey's south west corner is a 400-mile .
sweep of white-sand beaches and secluded Type
coves. And, the coast is backed by clive . .
groves, avocado plantations and the pine-clad Trlggel’ed browse'based emall
Taurus Mountains. Over the years, nature has
been given... Mare

Subject line:
Average weather in Turkey - Antalya in

September Dream destinations especially for you Welcome to Turkey - Antalya
31°C

Photos G Videos

!
it

!
Ve

” We Recommend

e b Ty - Astalipn

What to see in Turkey - Antalya Turkey - Antalya

-
= Alanya Castle 11 nights, All Inclusive, e -
.
w

}
44
¥
il.i .1'

IR *
= Aspendos Eg”?z;_g;;;?k tfrom £1302

= Karain Cave SO,“&‘*

" We Recammend

0 i

| Families ‘

Why not visit Turkey - Dalaman?

Sarah Mackenzie
Senior Account Manager
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El
D=
Hew aboul about Turkey - Bodrum & Temir?

Dream destinations
especially for you
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PNadswell
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S (e - i o e Broadcast promotional email
oy la Send date:
MG | | Whauo March 5, 2012

.-

Subject line:
Why we’re mad about March

Kiersten Miller
Designer

Trivia, tips and great
Madewell picks to get you
through the month.
Why we’re mad
5 i
" (UR

about March + i%”' SPRING CATALOG

IS HERE!
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Email invite

The bank robbery
of the century!

Atlantica HOtels Accept confirmation email
International G

Type:
Triggered event emails

July zath at the Salvad dor Subject line:

Shopping Mall, and y; You are invited to watch Assalto

Complimenta i
pop (ﬂ)rn,drinrk); fon bring JSRe & ao Banco Central

and car parking! _ _ o
‘ Atlantica Hotels International maintains its
Are you coming? relationship with travel agents and their other
150 @ Yes, | am! |EJ No, I'm not| business clients by regularly inviting them to

special events, including movies, plays, and sports

training with players. Each event email triggers
additional messages and engagement based on Decline confirmation email
recipients’ actions. And with an 81% attendance

confirmation rate on average, this email campaign -

sees lots of action.

Patricia Merck
Account Manager, Brazil

You are invited to watch
Assalto ao Banco Central
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Xmas slots -
refresh to play :)

Style Campaign

Type:
Broadcast email

Send date:
December 24, 2011

Subject line:
Xmas slots - refresh to play :)

Style Campaign, the email creative shop, created

a unique game of Christmas slots that was played
by refreshing the mobile-friendly email. Each time
it was re-opened, you’d get another spin and a
new chance to score more points on your way to
winning chocolate. Those who opened it did so an
average of 14.5 times, with one recipient opening it
980 times! Now, that’s engagement.

Chad White
Research Director
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Responsys is a leading provider of email and
cross-channel marketing solutions that enable
companies to engage in relationship marketing
across the interactive channels customers are
embracing today—email, mobile, social, the
web and display. With Responsys solutions,
marketers can create, execute, and automate
highly dynamic campaigns and lifecycle
marketing programs that are designed to
grow revenue, increase marketing efficiency,
and strengthen customer loyalty. Responsys’
New School Marketing vision, flexible
on-demand application suite, and customer
success-focused services aim to deliver high
ROI, increased levels of automation and fast
time-to-value.

Founded in 1998, Responsys is headquartered in
San Bruno, California and has offices throughout
the world. Responsys serves world-class brands
such as: American Family Mutual Insurance
Company, Avis Europe, Deutsche Lufthansa,
Dollar Thrifty, LEGO, LinkedIn, Newegg, Orbitz,
Qantas, Southwest Airlines, United Airlines

and UnitedHealthcare.

For more information about Responsys,
visit
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